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Social Media Release — the innovative
alternative to the traditional press release

Case study: Lenovo ThinkPad T400s
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Executive summary

« A changing world of communication

e Social Media Release

- What is a Social Media Release?

- Commonly known template for SMR

- Why SMR?

e Social Media Release case study: Lenovo ThinkPad
T400s
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A changing world of communication

public redations consuifants A FLEFERMAN HILLARD AFFILIATE




. " -~ V4 If/\q‘dﬁvw{fﬁ"fﬂfxm """
At first. company => PR (traditional press release)
=> media => customer

PR — usage of traditional press release, some product photos
(if case)
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PANDORA
created by the Music Genome Project
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PR consultants must be everywhere, including digital

Being Digital for the sake of being Digital?
Everything has changed. Nothing has changed.
Both are true.

and more than ever, PR has changed also

PR should deliver integrated communications programs
and

results with tailored and updated
technologies, channels and platforms
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Social Media Release

-
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One page website that:

* Is designed to look a little more special and grab the
journalist’s attention

* Is hosted online
* |Is optimized for the web
* Holds all the info in one place
 Makes it easy to use




In a few tech words...
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Personalized branded template
Multi-media content (high-rez photo easy to
download; video & audio files)
On-line tools to access & spread
(de.li.cious.; RSS; share button on
facebook and twitter)

Quotes
Key-words with hyperlinks to the
website/company blog
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Commonly

known

template
for SMR
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SOCIAL MEDIA PRESS RELEASE
TEMPLATE, VERSION 1.0

CONTACT Client contact Spokesperson Agency contact
INFORMATION: Phone #/skype Phone #/skype Phone #/skype
Email Email Email
IM address IM address IM address
Web site Blog/relevant post Web site

NEWS RELEASE HEADLINE
Subhead

(
(

CORE NEWS FACTS

= Bullet-points preferable

LINK & RSS FEED TO PURFOSE-BUILT DEL.ICIO.US PAGE
The purpose-built del.icic.us page offers hyperlinks (and PR annotation in
‘notes” fields) to relevant historical, trend, market, product & competitive
content sources, providing context as-needed, and, on-going updates

MP3 FILE OR GRAPHIC
PODCAST LINK

stakeholders

MORE MULTIMEDIA AVAILABLE BY REQUEST

e.g., "download white paper”

P

PRE-APPROVED QUOTES FROM CORPORATE EXECUTIVES, ANALYSTS,
CUSTOMERS AND/OR PARTNERS
Recommendation: no more than 2 quotes per contact. The PR agency should have additional
guotes at-the-ready, "upon request.” for journalists who desire exclusive content. This provides
opportunity for Agency to add further value to interested media

LINKS TO RELEVANT COVERAGE TO-DATE (OPTIONAL)
This empowers journalist to “take a different angle,” etc.
These links would also be cross-posted to the custom del.icio.us site.

BOILERPLATE STATEMENTS

R8N

[ RSS FEED TO CLIENT'S NEWS RELEASES
“ADD TO DEL.ICIO.US”
Allows readers to use the release as a standalone portal to this news
[ TECHNORATI TAGS/“DIGG THIS™ ) di0n




Why SMR?
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SMR
IS
Simple to use
Modern

Resourceful

Gt
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Up-to-date technology of spreading your messages

SMRs appeal to all of them: journalists, bloggers,
consumers

Customized information delivery approach in the online
environment

Optimised for search & share & conversation
Offers context on complicated stories (additional videos)

Makes a better impression, visually, than a traditional
release




Soclial Media Release case study

lenovo
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Why use a social media release for
Lenovo?
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Because...
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L enovo’s hame stands for innovation

SMR stands for an innovative way of
communicating
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Being a more structured “.doc”, SMR Is a
perfect tool to create a more visible link
between technologic innovation and Lenovo
products

!

SMR Is the most suitable communication tool
for a PC producer




This approach Is easier to use & reach (for
traditional journalists) and to share (for
online media)

IT&C journalists have the skills to use a
SMR to its’ highest potential
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Lenovo ThinkPad T400S SMR
final reasons why and template
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T400s Is an ultimate business tool and we had to
communicate it differently

SMR was the best option, because “design matters”
It looked clean and modern

It incorporated all the necessary media information, all in
one place

Easy to be sent to the media
Easy to use and share

MM
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...as a result journalists and bloggers
alike loved it.
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But...
most importantly!
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Just a few examples...
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Some online recognition
for 2activePR



Blog Bobby Voicu, October 21
http://www.bobbyvoicu.ro/




www.twitter.com




www.twitter.com, October 7
Financiarul newspaper Twitter post

Financiarul has 1614 followers



www.twitter.com
October 8

Manafu has 2865 followers



Www.twitter.com
October 7




WWW.CIrip.ro, October 7
http://www.cirip.ro/u/manafu




www.twitter.com
October 7




Wwww.twitter.com
October 7




www.twitter.com
October 7




WwWw.twitter.com,
October 8




WWW.CIrp.ro,
October 8




www.strateqist.ro, October 8




Another 2activePR SMR example

for P&G
summer 2009






Contact us

Corina Barladeanu - General Manager
Corina.Barladeanu@?2activePR.ro

Roxana Marin Cristina Dumitru
Roxana.Marin@?2activePR.ro Cristina.Dumitru@?2activePR.ro

2activePR
Str. Viitorului nr. 14
Bucuresti, Romania
Tel: +40 31 425 3373/74
Web: www.2activepr.ro / www.fleishman.com




